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Introduction

In 2015, Amazon’s fulfillment network was already a powerhouse, but the full potential of selling physical products 

through Amazon FBA was just beginning to unfold. For entrepreneurs who wanted to build wealth, the platform 

offered a low �barrier entry into e �commerce, a robust logistics backbone, and a massive customer base. This article 

is the 2015 ultimate guide to becoming wealthy from selling physical products on Amazon FBA, and it

remains relevant today for anyone looking to launch a private label brand, source inventory, and scale a profitable

online business.

What Is Amazon FBA?

Amazon FBA (Fulfillment by Amazon) is a service that lets sellers store inventory in Amazon’s fulfillment centers.

Amazon handles picking, packing, shipping, customer service, and returns. Sellers pay a fulfillment fee and a

storage fee, but they gain access to Prime �eligible shipping and the trust consumers place in Amazon’s logistics.

Key Advantages

•  Prime Shipping – Products become eligible for free two �day shipping, boosting conversion rates.

•  Hands �free fulfillment – No need to manage a warehouse or shipping process.

•  Global reach – Amazon’s worldwide network opens international markets.

•  Scalable – As sales grow, Amazon’s infrastructure scales automatically.

Why 2015 Was a Turning Point

In 2015, Amazon introduced several updates that made FBA even more attractive: lower fees for small packages,

improved inventory management tools, and the launch of the Amazon Brand Registry, which gave private label

sellers better control over listings and intellectual property protection. These changes lowered the cost of entry and

increased the potential margin for those who could source products efficiently.

The Rise of Private Label

Private labeling—creating a brand around a product sourced from a manufacturer—became the go �to strategy for

aspiring Amazon entrepreneurs. By 2015, thousands of sellers were turning generic items into branded goods,

leveraging Amazon’s platform to build recognition and repeat customers.

Step 1: Laying the Foundation

Before you even think about product research, you must establish a solid business foundation. This includes legal

structure, banking, and basic financial planning.

Choose Your Business Structure

•  LLC – Limited liability protection and flexible tax options.



•  Corporation – Ideal for larger operations seeking venture capital.

•  Sole Proprietorship – Simple to set up but offers no liability protection.

Open a Dedicated Business Bank Account

Separating personal and business finances simplifies bookkeeping and tax reporting. Amazon requires a business

bank account for payouts.

Set Up Accounting Software

Tools like QuickBooks, Xero, or Wave can help track expenses, revenue, and profit margins. Accurate financial data

is crucial when you scale.

Step 2: Product Research

Finding the right product is the cornerstone of a successful Amazon FBA private label business. In 2015, sellers

used tools like Jungle Scout, Helium 10, and Keepa. Today, the same tools, plus new AI �driven platforms, offer

deeper insights.

Define Your Niche

1.  Interest & Passion – Products you care about sell better.

2.  Market Gap – Identify unmet needs or underserved audiences.

3.  Competition Level – Avoid saturated categories unless you can differentiate.

Use Data �Driven Tools

•  Sales Rank – Look for products with consistent sales.

•  Price Point – Aim for a price that balances affordability and margin.

•  Seasonality – Avoid highly seasonal products unless you have a niche audience.

Validate Demand

Run a small test order of 10–20 units. Analyze the sales velocity over a month. If the product sells at least 50 units

per month, it’s a promising candidate.

Step 3: Sourcing Your Product

Once you’ve identified a product, the next step is sourcing. In 2015, most sellers sourced from China via Alibaba.

Today, you still have that option, but you can also explore local manufacturers, trade shows, and niche suppliers.

Finding a Supplier

•  Alibaba – Thousands of manufacturers, but requires vetting.

•  GlobalSources – Focuses on verified suppliers.

•  Trade Shows – Events like the Canton Fair allow face �to �face meetings.

•  Domestic Manufacturers – Higher cost, but faster shipping and easier communication.

Negotiation Tips

1.  MOQ – Minimum Order Quantity can be negotiated down if you build a relationship.

2.  Samples – Always order samples before committing.

3.  Payment Terms – Aim for 30% upfront, 70% upon shipment.

4.  Quality Control – Use third �party inspection services.

Packaging & Branding

Design a compelling package that stands out on Amazon’s cluttered shelves. Include a logo, tagline, and a clear list



of benefits. In 2015, private label sellers began investing in professional graphic designers and packaging

engineers.

Step 4: Building Your Amazon FBA Private Label Brand

Your brand is more than a logo; it’s the promise you make to customers. In 2015, Amazon Brand Registry provided

tools to protect your brand and enhance listings.

Create a Brand Name & Logo

•  Memorable and easy to spell.

•  Check for domain availability and trademark conflicts.

•  Hire a designer or use platforms like Fiverr for cost �effective solutions.

Register Your Brand

Enroll in Amazon Brand Registry to gain access to enhanced content, brand analytics, and protection against

counterfeit listings.

Develop a Compelling Product Listing

A high �quality listing drives conversions. In 2015, sellers focused on keyword research and compelling copy. The 

same principles apply today, but now you can also add A+ Content for premium brands.

Include primary keyword, brand name, key features, and size or quantity. Example: “Eco �Friendly Bamboo Cutlery 

Set – 20 Pieces – Reusable, BPA �Free, Portable Kitchen Accessories – Amazon FBA Private Label”.

Highlight the product’s benefits, not just features. Use concise, benefit �driven language.

Tell a story. Explain how the product solves a problem, and include social proof.

•  High �resolution primary image on a white background.

•  Lifestyle images showing the product in use.

•  Infographics for key features.

•  Zoom �friendly images to showcase details.

Step 5: Pricing Strategy

Competitive pricing is vital. In 2015, sellers used Amazon’s “Buy Box” algorithm to set prices that balanced margin

and conversion.

Cost Analysis

Calculate the total cost: manufacturing, shipping, Amazon fees, packaging, and marketing. Aim for a net margin of

at least 30%.

Dynamic Pricing Tools

Use software like RepricerExpress or BQool to adjust prices in real time based on competition, demand, and

inventory levels.

Step 6: Launching Your Product

A successful launch can set the tone for long �term profitability. In 2015, sellers leveraged Amazon’s early reviewer

program, but now the focus is on organic reviews and paid advertising.



Initial Inventory Planning

•  Start with 200–300 units to ensure enough stock for the first few weeks.

•  Send inventory to multiple fulfillment centers to reduce shipping times.

Early Reviews

Request honest feedback from friends and family who can leave unbiased reviews. Avoid incentivized reviews, as

they violate Amazon’s policies.

Amazon PPC (Pay �Per �Click)

1.  Set up Sponsored Products campaigns targeting primary keywords.

2.  Monitor cost �per �click and adjust bids.

3.  Use negative keywords to prevent wasted spend.

External Traffic Sources

Consider social media ads (Facebook, Instagram) and influencer marketing to drive additional traffic. In 2015, many

sellers used email marketing; today, TikTok and Pinterest are emerging channels.

Step 7: Managing Inventory & Fulfillment

Inventory management is crucial to avoid stockouts and excess storage fees.

Use Amazon’s Inventory Planning Tool

Forecast demand based on sales velocity, seasonality, and promotional periods.

Replenishment Strategy

•  Place new orders 4–6 weeks before expected stockout.

•  Consider lead time variations and shipping delays.

•  Keep a buffer stock of 10–15% of average monthly sales.

Step 8: Scaling Your Business

Once you’ve established a profitable product, it’s time to grow.

Expand Product Line

Introduce complementary items or variations (size, color, packaging). Use the same branding to create a product

family.

International Expansion

Leverage Amazon’s Global Selling program to list in Canada, the UK, Germany, and more. Adapt listings for local

languages and compliance.

Automation & Outsourcing

•  Hire virtual assistants for listing optimization.

•  Use inventory management software like Restock Pro.

•  Outsource customer service to third �party agencies.

Common Pitfalls and How to Avoid Them

Even seasoned sellers can stumble. Here are common mistakes from 2015 and how to sidestep them.



1. Overlooking Amazon Fees

Many sellers underestimate fulfillment and referral fees. Always factor these into your pricing model.

2. Ignoring Product Reviews

Negative reviews can hurt rankings. Monitor feedback and address issues promptly.

3. Poor Listing Optimization

Neglecting keyword research and A+ Content leads to low visibility.

4. Inconsistent Branding

Brand identity matters. Keep logos, colors, and messaging consistent across all touchpoints.

5. Failing to Adapt to Algorithm Changes

Amazon frequently updates its search algorithm. Stay informed through Amazon Seller Forums and industry blogs.

Financial Management & Tax Considerations
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